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PROFILE  

 

D1 Student-Athlete and Product Designer with a passion for innovative problem-solving and a commitment to excellence in both 

academics and athletics. I have had the opportunity to compete at the World Championships, representing my nation on an 

international stage, which has fostered my appreciation for teamwork and personal growth. 

I enjoy learning from diverse experiences and the people I encounter, and I actively seek new knowledge and opportunities for 

development. My design skills include proficiency in SolidWorks for 3D modeling, Figma for UI/UX design, and the Adobe 

Creative Suite (Photoshop, Illustrator, InDesign) for graphic design. I also have experience in user research, wire-framing, 

prototyping, and usability testing to inform design decisions. Additionally, I am familiar with Sketch, 3D printing, and responsive 

design, and I apply design thinking methodologies to solve complex problems. My interests extend to skill-building in areas such 

as sewing, crocheting, woodworking, and welding, which enhance my creative process and contribute to my design work. I am 

dedicated to applying my skills thoughtfully to create meaningful solutions and positively impact my community. 

 

EDUCATION   
 

University of Minnesota-Twin Cities, College of Design, Minneapolis, MN                                05/21 – 05/2025 
Bachelors of Science in Product Design, Minors in UX/UI, Entrepreneurship  

• Capstone Design Studio (PDES 4702W), CAD Methods 2 (PDES 3706), Innovation Lab, Human Factors, User Research 

• Captain of the Varsity Swimming and Diving Team, (2023-2025) 

 

PROFESSIONAL EXPERIENCE 
 

Marketing Assistant, Latinos United for Peace & Equity (LUPE), Atlanta, GA     09/24 – 12/24 
Communications and Marketing Assistant 

- Developed and executed targeted marketing initiatives and campaigns to support women affected by domestic violence, 

employing data-driven strategies to maximize outreach and engagement. 

- Fostered a safe and supportive environment for individuals seeking assistance by promoting the organization’s mission 

and ensuring accessible communication, which contributed to increased outreach and enhanced community support. 

- Crafted engaging flyers and strategic social media campaigns utilizing compassionate and inclusive language, 

effectively raising awareness of the organization's resources and services while driving community engagement and 

participation. 

 

User Research, UX/UI, Department of Education, Minneapolis, MN                                            05/23– 05/24 
User Experience and User-Centered Research  

- Developed a comprehensive usability test plan for the Minnesota Report Card website, focusing on user navigation, 

comprehension, and interpretation of graphical displays. 

- Collaborated with a cross-functional team to identify key usability goals and research questions, ensuring alignment 

with the Minnesota Department of Education’s objectives. 

- Conducted usability testing with five representative participants, observing their interactions to identify usability issues 

and areas for improvement. 

- Analyzed participant performance metrics, including task completion rates, time on task, and user satisfaction ratings, 

to evaluate the effectiveness of the Minnesota Report Card website. 

- Led training sessions for staff on social media best practices, resulting in a 2,000% increase in social media presence 

and over 300 new followers within 30 days. 

- Created training resources to empower internal staff to independently manage social media marketing, ensuring 

sustained engagement after the project concluded. 

- Utilized a "think aloud" protocol during usability tests to gather qualitative insights into user experiences and challenges 

faced while navigating the website. 

Facilitated debriefing interviews using Microsoft Desirability Toolkit's Product Reaction Cards to gather subjective 

feedback on user experiences and perceptions of the website’s design. 

 

Product Development, Toy Development, Toyn’ Around, Eden Prairie, MN      09/23– 05/24 
Student Product Designer  

- Designed and developed Bobble, an innovative bubble blaster toy, collaborating with a cross-functional team to create 

a product that provided a competitive advantage for Toyn’ Around in the marketplace. 

- Secured a $1 million investment for future manufacturing and market launch of Bobble, demonstrating the commercial 

viability and potential of the design, with a projected launch in 2026. 



- Led negotiations to secure a 2% net profit share for the team as part of the intellectual property agreement, 

showcasing strong negotiation skills and commitment to equitable compensation. 

 

Gopher Swim & Dive Team, Minneapolis, MN                          09/21 – 03/25 
D1 Student Athlete & Team Captain 

- Led the Gopher Women’s Swim Team to two consecutive Big Ten Championships by fostering team cohesion and 

implementing strategic off-season training plans, resulting in a 20%  improvement in overall team 

- Performance.Effectively managed a demanding schedule, prioritizing academic and athletic commitments while 

maintaining a 3.3 GPA, demonstrating strong time management and organizational skills. 

- Finalist at the Big Ten Championships in the 100 and 200 Backstroke, recognized as the "Hardest Worker" on the team 

three times throughout my career, and awarded the Iron Fish for exemplary dedication and effort both in and out of the 

pool. 

 

Paula Rodriguez, LLC., Las Palmas, de Gran Canaria                           05/19– Now 
Freelance Design Associate & Consultant 

- Designed Rolnautic’s logo for a third-party expansion, ensuring seamless alignment with current brand standards while 

collaborating effectively with the existing design team. 

- Led a training course for Marmare staff on social media best practices, resulting in a 2,000% increase in their social 

media presence and a growth of over 300 followers within a 30-day period. 

- Developed comprehensive training resources for Marmare, empowering internal staff to independently manage their 

social media marketing and sustain enhanced engagement levels after my contract concluded. 

 
 

Languages, Software Knowledge & Skills 

• Languages: English (Native), Spanish (Native) 
• Software, Tools & Skills: CAD Design, CAD Renderings, Woodworking & Welding, Adobe Suite, Sketch, Figma, Pack 

 


